Design concept

Genesis

Have memory does not mean simply remembering
an event lived or known, but rather means going
back to the past, at that exact moment that moved
us, and reliving that experience in the present. This
is possible because memory has a relationship with
our affective part: we are in a memory in a moment
away in time and if we lose that memory then we
cancel a piece of our person.
The definition of the logo of the “Affetti da”
Association starts from the image of a positive
thought that opposes the concepts of sickness, loss,
cancellation against those of recognition, community
and dialogue.
The image from which we started is easily
recognisable in the identifying lines of the largest
terrestrial mammal that is at the same time,
according to researcher, the one with the highest
mnemonic ability: the elephant. Pachyderm, which is
considered in many cultures and religions as a lucky
animal, is a symbol of longevity, patience, wisdom,
so is a great but good animal. Elephant is also a
social animal, perfect to represent the real identity
of association, that makes its aggregative capacity
its strength: when a member of the herd is in trouble
it is not abandoned by others who cling around it
caressing it and inspiring it to awaken.
The head and the proboscis of the elephant are
intuitively recognisable in the logo because they are
the iconographic traits of the animal. In it, however,
these anatomical features merge with those of the
quotation mark, a typographic sign used to include
a direct speech, a quote, a remembered story, as a
symbol of the dialogue that the family can apply to
be close to those who are in difficulty.
So the logo, starting from the recognition of a
reassuring image, identifies the association with its
sense of community that can be explained through
the dialogue and the remembered story.
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