the mission:

color and typography:

Affetti da is an organization comprised of a network of doctors and volunteers
aimed at providing professional support to those whom are affected by dementia.
The new identity establishes an iconic and instantly recognizable brand for Affetti
da as an organization as it seeks to communicate the importance of its mission
through hope, passion and support.

The color palette is comprised of golden yellow, black and white. Golden yellow
was chosen as the primary logo color as it is one of the brightest colors on the
visible spectrum, and also one of the most noticeable. Research has shown that
color cues can make a significant difference in short-term memory recall ability,
and vivid colors may enhance and improve functional ability in the elderly
population. The typography is set in Serenity font, with varying weights of the
font used to communicate empathy or seriousness.

elements of the design:
The identity centers on a bold, modern logo to create a powerful statement
that conveys a sense of seriousness and urgency, while also being inspiring
and supportive. Made of simple geometry, the logo has a built-in flexibility to instill
the idea of resilience that maintains its accessible and welcoming personality. The
composition of the logo is centered around three core elements:

the brand identity:

1 wellness
The centre shows a seemingly disconnected network of 4 simple curves. However,
when combined, it represents the harmonious synergy between the 4 main groups
that are affected by Alzheimer’s: doctors, volunteers, families, and those suffering
directly from the disease itself. Together they make up a plus sign, a symbol for
health and positivity in a time where support is needed the most.

The logo design extends beyond simply the graphic composition - it also serves as
a visual identity and brand that echoes the same message that the organization
represents as a whole. The logo communicates a level of professionalism with a
broader cultural component that aids in achieving a more widespread awareness
of the disease. Furthermore, the integration of this modern, dynamic and relevant
brand identity will engage larger groups of people who otherwise may not have
been aware of the disease and may come to view support for Affetti da as an
investment in their own future and society’s at large. The cohesive visual system
helps organize and communicate the mission of the organization to an audience
that includes people from all backgrounds, identities and ages.

2 identity
The suffering that people with dementia go through is indescribable and
heartbreaking, as it is for the families. The subtle layering of the three plus
signs, one rotated on top of the other, represents the various intricate layers
of an individual’s memories that make up their identity. The ‘layered’ plus signs
symbolize reinforcement and protection of these memories through strategies
such as early diagnosis, spreading awareness and scientific research.

The versatility and flexibility of the logo element itself is reflected in its application
across various mediums and merchandising material in a range of compositions.
The elements of the logo can also be used as a consistent framework that
anchors various potential divisions of Affetti da such as corporate sponsorships,
research symposiums, fundraisers, and community events. Intuitive and easy to
recognize, the logo will be etched in the memory of those suffering from, and
everyone affected by Alzheimer’s disease.

3 guiding light
The symbol as a whole is representative of a star, a guiding light in the fading
darkness of memories. Similar to the North Star, the symbol acts to fulfill a similar
role in providing direction to those on this delicate and complex mission. The logo
is a reminder to those in times of darkness that they can turn to Affetti da to be a
support network for those seeking it.

wellness

identity

guiding light

